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Research on the Influence of E-commerce Platform
Brand Image on Consumers”Purchase Intention

WU Tong, ZHOU Xiaojia
(School of Business Adiministration, Anhui University of Finance Economics, Bengbu Anhui 233030, China)

Abstract : With the rise of platform economy and the rapid development of e-commerce, many kinds of e-commerce platforms e-
merge. With the intensification of competition, e-commerce platform enterprises pay more and more attention to the construction
of brand image to attract more consumers. Taking e-commerce platform as the research object, this paper divides e-commerce
platform brand image into three dimensions: e-commerce platform brand performance, e-commerce platform brand personality and
e-commerce platform company image, and constructs a theoretical model of the relationship among e-commerce platform brand im-
age, purchase intention and self-consistency. The results show that:the three dimensions of e — commerce platform brand image
have a positive impact on consumers purchase intention; the higher the consumer self-consistency, the stronger the influence of e-
commerce platform brand personality and corporate image on consumers”purchase intention, and vice versa; consumer self-consis-
tency has no moderating effect on the relationship between brand performance and purchase intention of e-commerce platform.

Keywords : e-commerce platform; brand image; self-consistency; purchase intention
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