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Table 1 Descriptive analysis
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Research on Consumption Experience’ s Effect
Mechanism to Brand Royalty
——Take Dongfeng Yueda KIA Auto Co. , Ltd as An Example

ZHAO Mengyuan, XIAO Li
(School of Economics , Yancheng Institute of Technology, Yancheng Jiangsu 224051, China)

Abstract ; As the auto market developing rapidly , more and more auto companies bring a new component to their strategic manage-
ment concept. The core content of it is to launch consumption experience with full efforts in order to promote brand royalty. De-
veloped for decades, the brand strength, product force and service ability of Dongfeng Yueda KIA is now reaching a new stage. At
the same time, the author also applies empirical research method of structural equation mode to study and research the relation-
ship between consumption experience and brand loyalty. Research shows that service experience, investment retaliate upon con-
sumption experience, corporate social responsibility experience of Dongfeng Yueda KIA automotive have a significant effect on
consumer brand loyalty. ROI consuming experience has the greatest influence and the experience of enterprises’ social responsi-
bilities holds the second place. While emotional experience, functional experience and contextual experience have little impact on
car brand loyalty.

Keywords : consumption experience; brand loyalty; structural equation model
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