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Table | Summary statistics of the variables affecting

agricultural online shopping
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Table 2 Results of one — way test
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Table 3 Comparing the Means of variables according
different education levels
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Table 4 Customers’packaging requirement according

different shopping purposes
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Table 5 Customers’fresh and logistics requirements on
different agricultural goods
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Table 6 Customers’promotion at different
expenditure levels

a2 R RMHRE

0~50 3.89 3.53
50 ~ 100 3.27 2.61
100 ~200 3.33 2.81
200 ~300 3.41 3.24
300 ~ 500 2.75 3.25
500 ~ 800 3.50 4.25
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Research on the Marketing Tactics for Agricultural Online
Shop Based on the Analysis of the Online Shopping Behavior

ZHAO Fangfang
( Department of Economic Management, Jiangyin Polytechnic College, Jiangyin Jiangsu 214433, China)

Abstract ; Online shop can bring about agricultural integration, which has gradually become an important way of agricultural mar-
keting. To analyze the motivation behind agricultural online shopping behavior, this paper established a indicator system. Then
through empirical research, this paper revealed the driving factors affecting peoples”online shopping behavior. Finally, this paper
gave some suggestions on the marketing tactics for agricultural online shop. These included focusing on the quality of agricultural
products, strengthening shop service management, providing flexible packaging types and scientific logistics, and further more,
providing attractive promotion policies.
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Inheriting the New Fourth Army Spirit of Hard Working and
Injecting Positive Energy for the Construction of New Yancheng

‘ SHEN Chenghong
(Education Research Center of New Fourth Army, Party School of Yancheng Municipal Committee of CPC,
Yancheng Jiangsu 224001, China)

Abstract . Hard working was the important connotation of the New Fourth Army spirit, it also was the most precious quality of the
New Fourth Army. Today, the good style of arduous struggle is the important magic weapon for us. It is the need to realize China
% dream, the need of keeping the partys purity and the need of governing principle politics modemization. Constructing a new
happiness Yancheng is to promote the practice the hard struggle style of the New Fourth Army. The spirit of New Fourth Army
should be kept in mind so as to find the shortages and calibrating the direction, in this way, injecting positive energy for the con-

struction of new Yancheng.
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