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Under the Consumption Culture of Packaging Design

XU Dan-dan
(School of Design, Jiangnan University, Wuxi Jiangsu 214000, China)

Abstract; Consumption of development is inevitable with the development of consumer culture, and packaging design as a kind of
cultural and creative activity,and it is a penetration of consumer culture in the spheres of life. Based on the basic requirement of
consumer psychology, respectively from diversification, greening, personalized and localized these four aspects discusses the con-
temporary characteristics of consumer culture. At the same time with packaging design as the basis, from the diversity of style,
thinking of the innovation and the sustainable materials of the four angle carries on the detailed analysis. At last, summing up the
elements of interaction between the two connected, and te discover its intrinsic value.
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The Creative Paradigm of Chinese contemporary Graphic Designer

HANG Ben-liang
(Art and Design School, Yancheng lnstitute of Technology, Yancheng Jiangsn 224051, China)

Abstract: This paper analyzes the basic connotation of paradigm,with combining the Chinese contemporary famous graphic desig-
ner works and design status ,discusses the three paradigm of graphic design ,that is,functional paradigm ,in which the design is
guided by rational visual representation ; form paradigm ,in which the design is guided by form visual representation; emotional ex-
perience paradigm , in which the design is guided by human’ s emotion
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