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Table 1 Yancheng tourism statistics

g EPNREEFAR  EERREFET ALK R B WA 2zl B
(FTAK) (FFAK) (fz75) (fz%51)
2009 967 5.5 69.9 0.39
2010 1105.4 6.21 103. 82 0.45
2011 1328.8 7.2 124 0.56
B4 OB 2000 52010 42011 4 AAF B REF AL R ELT MR
R2 IHFBBZ=WH 2011 £RBRZBERR
Table 2 2011 of the three cities in Jiangsu coastal tourist developments table
e EREEEFAR  EERRIFEEFAR Tl S A e e)iC
(AAK) (FTAK) (fZ58) (fz%5T)
EhiR 1328.8 7.2 124 0.56
E L 1669. 16 13.23 200. 06 1.29
G2t 2108.97 40.49 282.44 3.99
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Table 3 Yancheng travel three main lines of the table of contents
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Development Strategy of Disadvantageous
Tourism Areas under the Spatial Competition of the Tourism Areas
| ——A Case Study of Yancheng

WU Yan-wei
(School of Humanities, Yancheng Institute of Technology, Yancheng Jiangsu 224051, China)

Abstract: Research and development of the vulnerable tourism place is based on the theory of the spatial competition in tourism
places, it refers the lower utility tourism place which is effects by the strong tourism places in the spatial competition of tourism
places. Through the comparative analysis, Yancheng’ s tourism is still in a weak position in the spatial competition tourism. Such
as the tourjgm infrastructure is relatively weak, some conflicts exists in the resources of conservation and development, less devel-
oped tourism resources and inadequate investment in tourism, poor co — exist combination of resources and so on. To promote the
development of tourism in Yancheng, we must take some development strategies, such as dislocation strategy, ecological tourism
strategy , brand strategy, regional cooperation strategy and so on. Only in this way can we gradually improve the weak position of
Yancheng tourism in spatial competition, make the Yancheng tourism develop rapidly and sustainably.
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