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The Alignment of Luxury’s Emotion Colours

ZHAO Ai-ying
(Department of Business Administration, Henan Vocational Technical Institute, Henan Zhenzhou 450046 ,China)

Abstract ;In Chinese linguistic environment of traditional civilzation, luxury is a derogatory term of the bright - coloured at the
emotion. But in recent years, the words luxury has attained an unusual commendatory usage in some social intercourse and propa-
gation’ s occasion. Variations of the luxury’ s colours at the emotion are caused by its enlarged meaning. Under the function of the
traditional culture and the modem consumption mentalities. Luxury’ s commendatory colour can’t disappear and it will hold two
posts to become a double — faced word, in other words, it is both derogatory and commendatory with the emotion colours.
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