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Self — awareness Design and Chinese Model

7ZHAO Ke - li
Suqian College Jiangsu Sugian 223800 China

Abstract From the perspective of culture self — awareness this paper advances that Chinese designers should play an active role in
choosing self — awareness design instead of traditional Chinese culture self — awareness and explores positively the ways to convert the ab-
stract metaphysical conception to concrete symbols and expressions which therefore can convey expected aesthetic connatation Chi-
nese model to the whole world so as to establish the due discourse status of everlasting Chinese designing culture in the dialogue with for-
eign counterparts.
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