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Research on Brand Visual Design in the Context of Traditional
Art Graphics in China

LIAN Xiaojun

(School of Art and Craft, Putian University, Putian Fujian

351100, China)

Abstract : Under the background of economic globalization, it provides an opportunity for the influx of foreign brands. Based on

this, the traditional art graphics of our country as a brand visual design form has gradually lost its own characteristics in the

process of development. However, with the rapid development of brand visual design requirements and the strengthening of graph-

ic design language exploration, the visual design based on the local traditional graphic graphics with Chinese characteristics has

attracted more and more attention from domestic designers. The research on it has also been further deepened. Based on this, this

paper mainly studies the brand vision design in the context of traditional art graphics in China.
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