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Fig.1 The public welfare path of new media corporation practice social responsibility
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Fig.2 The interest path of social responsibility in new media corporation

M) i P A S BB B A A 22 ST JE
17, it I BRI AR A TR BRI =P
o —, T AL A BRI O F &, 1X—7F & B9 54T
FAIE BN, fifp PRk — o8 & AR S5 2 fifk DR T A
R JRE AR IR AL, 3X — 2 JE 4 A DR E W 4R T
BRI T g Iy, 5 = AR RE A48 U Sk
P i 3 —F i B A ik RE A6 X 4 2 ST BR 55
GUSCEAT W& PETHE R, AR 1 ZEEUN AR
RILREIfgH, 5 = A ATRM AR R RN TS,

RIE R o R B 0F i, AT B A B B R )
SEAIATHY I

3. B EEEIR K

BRI 2 TUE S b a5 )y A TFSIRL
BT HAE AR (AT IR 2 th Bt 2
DRSS , X A L X AR R A7 A
RVUTAT AT TE RIS . AR BT
TET P A AR Tl A A L A S T AR 54T
il B = A7 AT oA, B AR UL 3,



- 62 - IR TApea i GRS B2 531 %

AFARE B AN
- RABORREMAT |
* BRI R X

Bl SE 7 R

B3 HREERITE

BAATERE
(b th4)

WG E R

AR HEN 1
BEBA

BASHEEEME

T RERH E SRS

Fig.3 The institutional path of social responsibility of new media corporation.
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To Perform the Social Responsibility is the Necessary Way of
Healthy Development of the New Media Corporation

GAO Ting', WANG Huaiming®
1. Journal Editorial Office, Nanjing Audit University, Nanjing Jiangsu 211815, China;
2. School of Finance, Nanjing Agricultural University, Nanjing Jiangsu 210095, China)

Abstract ; The process of globalization has accelerated the rapid development of new media. However, the lack of some media re-
sponsibilities has caused wide public concern. By analyzing the lack of social responsibility of the media, and new medias social
responsibility and media competitiveness, economic performance, social performance, environmental performance and the rela-
tionship between sustainable development found that social responsibility is the source of new media to obtain long — term competi-
tiveness, is the enterprise to obtain the effective profit model of economic benefits and social benefits.
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