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The Promotion Strategy of Customer Knowledge Management
Ability in Product Innovation

JI Feng-xian' ,CUI Yong-ping' ,NI Zi-yin’
1. School of Business and Administration, Jiangsu University, Jiangsu Zhenjiang 212013, China;
(2. School of Economic and Management, Yancheng Institute of Technology, Jiangsu Yancheng 224051, China)

Abstract ; This article defines the concept and dimension of customer knowledge management capability in enterprises product in-
novation, puts forward the construction tactics of the management procedure ability of strengthening enterprise customer knowl-
edge acquisition, sharing, employing, innovating and protecting etc. , and promotes basic resource ability tactics of high —level
leadership, organizational structure, corporate culture, guidance mechanism and information technology etc. , thus improving en-
terprises product innovation performance, winning the competitive advantages.
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