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Analysis of Pricing Strategies in the Newspaper Indusiry
from the Perspective of Two-sided Markets

CHEN Zhi-gang
(School of Economics and Management, Yancheng Institute of Technology, Jiangsu Yancheng 224051, China)

Abstract: Newspaper, as one of the four traditional media, plays an extremely important role in advertising. With the improve-
ment of Chinas media market competition, the domestic newspapers have reinforced their own brand - building in order to pro-
mote the advertising revenue. After introducting the definition and classification of the two — sided markets, this paper not only
researches into pricing strategies for two — sided markets and some interrelated factors, discussing the status of competition in the
newspaper industry, but analyses the methods of competition and effectiveness of pricing strategies.

Keywords ; newspaper; two — sided markets; platform competition; pricing; network externalities
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