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The Research on the Strategy of Developing
E-business in Chinese Insurance

Sun Hua-jin

(School of Economic Management, Yancheng Institute of Technology, Yancheng 224003, China)
Abstract ; This paper analyses the impact of e-business on insurance and the opportunity and restricting factors of devolop-

ing e— business in Chinese insurance and proposes the strategy of developing e— business in China’s insurance.
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