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The Discussion of the Differences on Advertising Programs
Outdoors in Big - and Medium - Sized City

MA Zhong — hong

Journalison & Communication Soochow University Jiangsu suzhou 215021 China

Abstract Compared with big cities the differences of advertising program outdoors in medium — sized city are mainly shown in several
aspects for example obscure street consumers’ conservative idea small consumers’ purchasing potential  little and disorderly scale
of the subject of putting in advertisement outdoors lack of professional talent and vague systerm of the subject on advertising manage-
ment etc. Therefore the scheme of advertising programs outdoors in medium — sized city has to absorb DIS concept design a unique im-
age of city and follow the principle of long — term programs in accordence with recent goals the unification of idealism and realistic op-
eration.
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