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System Innovation for Accounting Information
Exposure by the Listed Companies

ZHANG Lei
Department of Constrction Engineering of Yancheng Institute of Technology Jiangsu Yancheng 224003 China

Abstract Accounting information of listed companies is a special commodity. The paper begins with the marketing concept of the total
product and suggests that accounting information should continuously meet the needs of its users if its providers want to obtain more re-
sources from the public for the further development. Furthermore system innovation for accounting information exposure by listed com-
paniesis discussed in this paper.
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