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Strategy of the brand and developing
the power of corporate culture

Gao yan' Ma mengshi®
1. Department of Social Sciences of Yangcheng Institute of Techology Jiangsu Yangcheng 224003 china
2. CPC School of jianye Jiangsu Nangjing 210002 China

Abstract In the fierce market competition the curtain of the fight between the brand has already been drawn back. . It is a culture fight
among enterprises that real behind fight of the brand. The development of the strength of corporate culture has already become an impor-
tant content in the strategy of brands.
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